
	
	

 

AN INDUSTRY OPPORTUNITY FOR 
THE CHILDREN’S MEDIA SECTOR 
We have recently returned from the Cannes Film Festival (May 

2016). This was a very productive market for us, meeting people at 

all levels and from ten countries. Most importantly it solidified the 

idea that perhaps the UK is missing out on a profitable sector. The 

reasons for this and how we can find new areas of potential growth 

in children’s media are at the core of this short and focused report. 

 

An overlooked and underestimated genre? 

We at Nelson Nutmeg Pictures made our debut feature 

Who Killed Nelson Nutmeg? in 2015. It’s a unique indie 

film in that it’s a live-action family movie with an 

original story and uses children in the lead roles. We 

took a risk in making the film as the live-action 

kids/family genre is not really favoured in the UK, not 

unless it’s a project that competes for high profile box 

office attention like Paddington, Harry Potter and 

Nanny McPhee (films based on pre-existing properties). 

Horrid Henry (book/TV adaptation), Pudsey the Dog 

(BGT winner) and Get Santa (original idea) are all fun 

family films and prove that there’s a willingness to 

make films of this type but there appears to be lack of 

support from industry funding sources to produce them 

“Between 2008 and 2010 
family films distributed to 
cinemas accounted for 14 per 
cent of all major studio 
releases and 31 per cent of 
studio revenues in the UK. 
During the same period, 
family films represented only 
2 per cent of releases in the 
British independent sector 
and 8 per cent of gross 
revenues.” 

Department for Culture, Media & Sport 
report “A Future for British Film – It 
begins with the audience” (2012) 
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on an ongoing basis.  

As a result, the UK family film market is reliant on blockbuster Hollywood fare or Pixar-style 

animations. We love Hollywood/Pixar films as much as anyone, but their stories don’t really 

reflect our cultural tastes and needs. We feel passionately that there should be a culture of 

UK family films to inspire and resonate with the next generation of filmgoers, and to 

encourage a rich vein of diversity in front and behind the cameras. 

An opportunity for UK growth 

Right now, in the UK, there is a lot of industry focus 

on children’s television. Quite rightly so, we should 

be proud of our TV output and do what we can to 

encourage and support as much high quality 

programming as possible. But with concerns of ‘top 

slicing’ the licence fee rather than looking for more 

money there is concern from TV producers that the 

number of commissioned UK TV shows for children 

is unlikely to increase. So, any growth in the 

children’s media sector has to come from other 

means. Children are ready to accept media from 

other forms of output. Are we ready to make it?  

To enable a new culture of UK family films, we 

think there needs to be a shift of focus and 

expectation regarding the realities of production as 

well as the financial returns. We’re not talking 

Hollywood numbers here, or figures to feature in 

the UK box office report, but the end result of 

Nelson Nutmeg proved to us that making the film 

was a worthwhile endeavour. Perhaps more 

importantly, we discovered a new audience base 

who are keen to see more films of this type.  

As opposed to the UK, Europe has a strong tradition 

and culture of making live-action kids/family films. With this in mind, we used our visit to the 

Cannes Film Festival in May 2016 to speak to our European counterparts to learn from their 

experiences and explore international opportunities that exist in the genre. Here are the 

three main lessons we learned from speaking to all the people we met: writers, producers, 

sellers and buyers - across animation and live-action.  

Who Killed Nelson Nutmeg? was made on 
a micro-budget, and specifically 
targeted for kids 6-10 years old. It had 
its world premiere at the BFI London 
Film Festival in October 2015. Shortly 
afterwards it secured US & UK 
distribution via our sales agent 
Evolutionary Films with more worldwide 
territories currently being sold. 
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1. BRITISH WRITING RULES OK 

To a lot of people the Nelson Nutmeg team are known primarily as screenwriters. Although 

we have now directed and produced our first feature, our previous body of work includes 

many scripts for TV, games and online series. Our writing experience was very appealing to 

the European producers we met in Cannes, for two reasons: 

Screenwriting Craft  

Producers told us that European writers tend to be slightly esoteric or artistic with their 

writing approach. One producer remarked: “they can come up with some great general ideas 

but then they struggle to produce a script that is slick and entertaining”. Consequently, 

European producers are more willing to work with UK writers who they perceive as story 

experts and highly knowledgeable of their craft.  

Language 

A lot of European productions will dub an English version of their project to help increase 

their international sales. Scripts can easily get translated via a language agency but 

producers informed us that these translations were often dry, boring and lacking in wordplay 

or culturally relevant gags. What’s required is a writer (or maybe a production company 

leading a team of writers) to lift the bland translations up to a suitable level. Will the final 

product end up on a British TV channel or cinema? It may or it may not, and this uncertainty 

could be the reason why this work is passing us by. We are so busy focusing on our existing 

UK-based contacts that we miss these wider international opportunities.  

2. A STRONG MARKET IN EUROPE  

As a company who makes lower budget children's movies 

we feel somewhat isolated in the UK. For example, our film 

was the only live-action British children's film at last year's 

BFI London Film Festival. There are very few people 

producing movies in Britain for a younger audience. It can 

be all too easy to think that this situation is mirrored 

elsewhere across Europe. In fact, the opposite is true.  

Germany for instance has a major family film tradition. New child-focused films come out on 

a regular basis meaning it becomes a habit for a family to go to the cinema together. Polish 

producers described children’s movies as a major growth market, and this is the case with the 

Scandinavian countries, too.  

“Children who regularly go 
to the cinema are three times 
more likely to attend more 
frequently as adults.” 

BFI New Horizons for UK Film (2012) 
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This dedicated European approach to the family film genre provides great inspiration but also 

a basis for a stronger UK market going forward. More immediately, it offers an opportunity to 

get involved in co-productions: now is a great time to reach out and collaborate.  

3. THE PROS AND CONS OF FUNDING  

Several countries actively support children's film in a similar 

manner to how the Children's Film Foundation used to operate 

here. In the UK there is no special fund or provision for making 

features aimed at a younger audience. This is regrettable but 

has a positive side-effect of making us much more 

commercially minded and willing to explore other funding 

methods such as pre-sales and broadcaster acquisition. 

Meanwhile some production companies in Europe have become 

slightly grant-reliant, with that being their only perceived 

option to getting finance. But, this is actually a good 

opportunity for us: they have access to funding whereas we can 

generate private investment or potentially utilise our broadcast 

contacts. Together this could result in some great films but only 

if we choose to collaborate and start filming.  

CONCLUSION  

There is definite potential to make more films for children in the UK but only if we shift our 

mindset from simply looking at the broadcasters. Children’s television in this country is in 

rude health but it’s not sufficient to cover the family film market. And we can’t rely on the 

BBC, Film4 and the BFI to always fill the gap (at the time of writing, BBC Films’s Swallows 

and Amazons is yet to be released; we’re hopeful of it being a huge success!).  

We must reach out to new people across the 

world and be proactive. The business is there if we 

decide we want it. Yes, we may need to adjust our 

entrenched business models but that's true of 

every industry.  

Nelson Nutmeg Pictures is now scaling up to meet the obvious demand and necessity for 

family films. We hope this report will stimulate passion and interest amongst like-minded 

people in the industry. Together, we can actively continue to improve the tradition of the 

family genre in the UK. Essentially, we’re looking forward to making more kids/family 

films, and not just talking about it. Who wants to join us?  

The ‘Outstanding Films 
For Children’ 
programme in Germany 
provides support for the 
development and 
production of family 
films backed by the 
national government. 
Films must be full-
length theatrical, not 
based on any secondary 
source i.e. original 
features creating new 
intellectual property 
rights, and the main 
audience target must be 
between 8-12 years old. 

In Holland 25% money goes 
towards family films, and that 
represents 43% of their box office. 
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Summary 

n We can bring our writing craft to the 
table, which is in demand 

n We can assist production companies 
with their English-language versions 

n We can learn and take inspiration from 
the growing family film market that 
exists worldwide 

n We can get involved with this growing 
market via co-production opportunities  

n We can bring new business ideas and 
integrate it with traditional funding 

 

 

 

Who Are We? 

Nelson Nutmeg Pictures Ltd is co-owned by Tim Clague, Danny Stack and Jan Caston. 

Tim Clague is a BAFTA-nominated writer and an award-winning filmmaker who has been 

mentored by Stephen Daldry (Billy Elliot) & David Yates (Harry Potter). Danny Stack is a 

prolific writer in the kids/family genre, and has written for Octonauts, Roy and the new 

Thunderbirds Are Go! for CiTV, amongst others. Jan is a writer/producer and author of 'Who 

Needs Friends, Nelson Nutmeg?' the prequel book to the film “Who Killed Nelson Nutmeg?”, a 

movie for children aged 6-10 and starring Bonnie Wright. 

Find out more about the Nelson Nutmeg Pictures slate of film ideas at 

www.nelsonnutmegpictures.com 

 

Contact us at tim@nelsonnutmeg.com or danny@nelsonnutmeg.com  

 
 
 
 
 
 
 
 
 
 
 
 
Nelson@NelsonNutmeg.com    www.nelsonnutmeg.com 
Company Number: 08909122     Registered Address: Unit 11, Hove Business Centre, Hove, East Sussex. BN3 6HA 

Danny Stack & Tim Clague, Cannes 2016 

	


